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SECTION ONE

Building a Frame
of Reference
PUBL IC  RELAT IONS  

What is public relations for the school coun-
seling program? For one thing, it is
focused. An effective PR strategy contains
many of the words and concepts often

used when building a school counseling program as a
whole. The successful PR program is:

● Planned
● Systematic
● Comprehensive
● Proactive, not reactive
● Collaborative 
● Dependent on good communication skills
Before creating and implementing a PR program,

school counselors need to spend time determining
what they wish to achieve from putting such a strate-
gy into place. This is particularly important because
only a continuing commitment to implementing a PR
effort will ensure its success.

The PR goals that a school counselor could estab-
lish might include: 

1. Better visibility for the school counselor and
the program.

2. Clearer understanding of the role of the school
counselor and program by students, parents,
peers and the wider community.

3. Increased ratings on community needs
assessment instruments regarding
counselor/school counseling programs.

4. Increased confidence and trust in school
counselors individually and school counseling
as a profession.

5. Enhanced teacher cooperation and support.
6. Increased positive student response to the

contributions made by counselors and the
school counseling program.

7. Increased awareness among the various
constituencies of the school counseling
program objectives, accomplishments and
services.

8. Delineated outcomes/objectives clients can
expect from the counselor and the school
counseling program.

9. Increased financial, time and administrative
support for existing/new programs.

10. Improved perception of the school counselor as
concerned and working with all students.

11. Increased positioning of school counselors as
active communicators with clients, students,
parents, teachers, administrators and the
community.

pub•lic re•la•tions (pub’lik ri la shens) 1. The
methods and activities employed by an individual,
organization, corporation, or government to promote
a favorable relationship with the public. 2. The
degree of success obtained in achieving such a
relationship. 3. The staff employed to promote such 
a relationship. 4. The art or science of establishing
such a relationship.

— Grolier International Dictionary
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12. Improved visibility, ensuring that school
counselors are considered a vital member of
the education team.

13. Improved partnerships, particularly by uniting
parents and teachers in meeting the education
and counseling needs of all students.

14. Integrated efforts of the home, the school
counseling program and the community to
improve educational opportunities for all
children.

According to the National School Public Relations
Association:

“Educational Public Relations is a planned and sys-
tematic management function to help improve the pro-
grams and services of an educational organization. It
relies on a comprehensive two-way communications
process involving both internal and external publics, with
a goal of stimulating a better understanding of the role,
objectives, accomplishments and needs of the organiza-
tion. 

“Educational Public Relations programs assist in
interpreting public attitudes, identify and help shape
policies and procedures in the public interest and carry
on involvement and information activities which earn
public understanding and support.”

Public relations and your school 
counseling program

Why should PR be your concern? At its core, PR is
the process of driving a concerted communications
effort to accomplish one or both of two things: favor-
able coverage of your efforts or positive influence of
an important audience. Used by itself or in combina-
tion with other marketing communications (e.g.,
advertising, direct mail, special promotions or an
event), PR delivers a message to the target group,
generating recognition and understanding of your
program.

By implementing a PR campaign, you commit time
and energy to winning the attention of all the audi-
ences whom you wish to reach. The results can be
dramatic: heightened visibility, widespread recogni-
tion and an increased demand for services.

The critical keys to success, however, are these:
commitment, time, creative energy and a focus on the
long term. Without these elements, chances of suc-
cess are proportionately reduced. A PR campaign
should not be viewed as a quick fix to overcome a
negative perception or a crisis situation. It should
instead be a consistent effort built over time.

Achieving results through an effective PR strategy
requires the ability to convince your audiences —
journalists, parents, other teachers, students and
school boards — of the value of school counselors

The Top Ten Reasons Your School
Counseling Program Is An Excellent
Investment

Another way to look at the benefits that school coun-
selors provide is summarized this way:

10. Your school counselor can serve your school as a
resident expert on standardized achievement tests,
career assessment and planning programs, as well as
PSAT, ACT, SAT, ASVAB, and other tests your district
might use.

9. Your school counselor can help analyze assessment
results and identify strengths and weaknesses, thus
helping to give direction to the school’s improvement
plan.

8. School counselors can help parents and teachers
prepare their students for standardized tests and
other assessments creating the best assessment
conditions at home and at school.

7. School counselors can help students and schools
improve attendance, reduce dropout rates, and
improve achievement. They can also help students
make successful transitions from level to level and
from school to work.

6. Counselors can help students develop comprehensive
education/career plans through career assessment and
classroom guidance activities that target high school
completion and exploration of post-secondary
opportunities.

5. Counselors can offer professional counseling and
guidance, in groups or individually, by certified school
counselors who adhere to ethical standards and
confidentiality codes.

4. Counselors can help students cope with social
problems that affect schools, giving them skills in
solving problems without violence.

3. School counselors can lead timely responses when
such crises affect our schools, helping students,
parents and teachers overcome obstacles when they
occur. 

2. Counselors can help your schools discover and utilize
community resources that enhance and complement
the preparation of students for successful
achievement of present and future goals.

...AND the number one reason your counseling programs
are an excellent investment:

1.Your students deserve the best hope for the future to
realize their full potential!

Adapted with permission from the South Dakota School Counselor
Association
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Building Self-
Esteem – Part 1

As parents we want our chil-
dren to like themselves.
Children with self-esteem

accept themselves, their strengths
and weaknesses. They are often
the children that other children
look up to. A child with low self-
esteem may lack self-confidence
or be too willing to let others
make decisions for them.

As a parent, you can develop
self-esteem in your children by
helping them feel competent and
capable. Help them learn new
skills. Let them know you believe
in their competency. If you watch
them in an athletic event, let
them know you saw the things
they did well. If they are doing
household chores, praise the
good things and teach the things
that need to be improved. You
might keep a scrapbook of
accomplishments. Let your chil-
dren do things for others. As
your children grow older, give
them more responsibilities — and
more freedom. Periodically,
rethink the rules you have set. It
is very important to accept your
child for who he/she is. Studies
have shown that teenagers whose
parents had been warm and
accepting of them when they
were younger had higher self-
esteem.

This message has been
brought to you by your school
counselor. Contact the coun-
selor in your child’s school for
additional information.

LET ’S  TALK  ABOUT…

Divorce – Part I

Divorce is an issue that
affects everyone in the
family. More than one mil-

lion marriages will end in divorce
each year. Helping your child
cope with divorce can be a chal-
lenging but rewarding task.

Communicating with your
child is essential during this diffi-
cult time. The attitudes that par-
ents maintain during the divorce
can make a tremendous differ-
ence in how the child deals with
the divorce.

Children of divorced parents
have made the following sugges-
tions:

1. Don’t blame my other par-
ent

2. Don’t put me in the middle
3. Don’t “bad-mouth” my other

parent
4. Do let me talk to you about

how I feel
5. Do answer my questions

honestly
6. Do love me like you always

have
Parents should not be afraid to

seek help. Many schools offer
support groups for children of
divorce.

This message has been brought
to you by your school counselor.
Contact the counselor in your
child’s school for additional infor-
mation.

LET ’S  TALK  ABOUT…

Some bookmarks to
share with parents

Building 
Self-Confidence

Children begin to build self-
confidence through success
and sometimes trial and

error. In the developmental years
children attempt to learn through
accomplishing. Parenting
becomes the fine art of supervis-
ing while allowing children to
attempt jobs and begin to be
more responsible. When parents
support and encourage rather
than perform a task themselves,
they allow their children to
develop decision-making skills.
Self-esteem and self-confidence
are nurtured throughout the life
span as we learn and develop by
accomplishing new tasks. Making
decisions and incurring the con-
sequences, whether they be neg-
ative or positive are sometimes
the best learning situations. 

Our children must learn to
make decisions and know that
they have gained through their
own merits. They can then be
more independent and self-confi-
dent.

This message has been brought
to you by your school counselor.
Contact the counselor in your
child’s school for additional infor-
mation.

LET ’S  TALK  ABOUT…
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